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SOURCES OF FUNDING | 2019

Governments UN pooled 

funding and

Intergovernmental 

donors

Private donors

UN Regular Budget

$3.187 billion

$564.8 million

$421.7 million

$43.3 million

76%
13%

10%

1%



TOP DONORS | 2010 vs. 2019

United States of 
America; 38%

Japan; 8%

European Union; 
6%

Sweden; 6%

Norway; 4%

Netherlands; 4%

United Kingdom; 3%

Denmark; 3%

Germany; 
3%

Canada; 2%

Australia; 2%

Spain; 2%

Finland; 1%

Switzerland; 1%

Belgium; 1%
Saudi Arabia; 1%

France; 1%

2010

United States of America; 
40%

European Union; 11%

Germany; 9%

Sweden; 3%

Japan; 3%

United 
Kingdom; 3%

Norway; 
2%

Denmark; 2%

Netherlands; 2%

Canada; 1%

Italy; 1% Switzerland; 1%
France; 1%

Saudi Arabia; 1%

Australia; 1%

Republic of Korea; 1%

Finland; 1% Belgium; 1%

Qatar

Kuwait

2019



FLEXIBILITY OF FUNDING | 2017 / 2018 / 2019



TOP FLEXIBLE FUNDING CONTRIBUTORS | 2019

SOFTLY EARMARKEDUNEARMARKED

$659 
million

Sweden; 15%

United Kingdom; 7%

Norway; 7%

Netherlands; 7%

Germany; 4%

Japan; 4%

Denmark; 4%

Switzerland; 2%

France; 2%

Ireland; 2%

Italy; 2%

Private sector; 37%

Others; 9%

$483 
million 

United States of America; 
55%

Germany; 15%

Sweden; 3%

Denmark; 2%

Private sector; 15%

Others; 10%



2020 FUNDING 

Budget:
8,668 billion

Amounts in USD 
millions

Governmental
1 013,9

Inter-governmental
71,3

UN/ Pooled funding 
mechanism

70,6

Private donors
43,0

Other income*
437,1

Funding Gap
7 032,2



INDIVIDUAL GIVING | 
2019



Potential to accelerate growth
• Prioritize income growth from Legacies, 

Foundations and ultra-high-net worth 
individuals (UHNWI)

• Invest in initiatives such as Islamic 
Philanthropy, including Zakat and Ramadan 
campaign

• Better leverage emergencies and expand 
innovative thematic campaigns

• Establish fundraising for cash programs



Connecting Worlds App 

Establish a new source of 
funding from individuals to 
families receiving cash 
assistance in Jordan

Shift attitudes towards 
refugees amongst donors 
and new audiences by 
enabling interpersonal 
contact 

Increase donations and 
donor retention rates by 
increasing engagement  

Refugee participation, 
interconnectedness and 
empowerment



VIDEO

https://vimeo.com/395411848/444ce24d6e
https://vimeo.com/395411848/444ce24d6e


Thank you


